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How do individuals form preferences? One essential factor is the manner
in which their choices are framed. According to Robert M. Entman, “some
aspects of a perceived reality” are made more salient and “a particular
problem definition, causal interpretation, moral evaluation, and/or
treatment recommendation” (1993, p. 390) is promoted. That is to say,
frames increase the salience of a particular consideration.

Within the broad literature on framing in political science, scholars are
continuing to define distinct types of frames. One important distinction is
that between equivalency frames and issue frames. The former occurs
when the same crucial information is presented in opposing ways to
influence individuals’ preferences. For example, Amos Tversky and
Daniel Kahneman famously found that when individuals are presented
with scenarios about a rare disease, the treatment programs can be
presented in terms of the number of lives saved or, alternatively, as the
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number of lives lost. When a certain frame highlights loss, participants
are significantly more risk seeking, but when an equivalent frame
highlights lives saved, participants become risk averse.

Issue framing, on the other hand, relies on the presentation of particular
considerations when evaluating a set of options. For example,
respondents assessing a Klu Klux Klan rally can be induced to consider
free speech or, alternatively, public safety. Indeed, Thomas E. Nelson and
colleagues find that these alternative considerations dramatically affect
how individuals will ultimately assess the rally. In essence, when
considering free speech, respondents become more likely to support the
right for the rally to take place; when considering threats to public safety,
on the other hand, the respondents become significantly more opposed
to the rally.

A second useful distinction among frames, particularly when considering
how information is presented by news media, is the classification of
thematic versus episodic frames. Thematic framing of an issue relies on
a broad context and abstract information—for example, aggregate
statistics or over-time trends. Episodic framing instead presents specific
anecdotes, individuals, and concrete events involving human interest
details. Leni Aarøe experimentally tests the relative strength of these two
types of frames, finding that episodic frames outweigh thematic frames
when individuals experience emotional reactions. In the absence of
emotion, however, thematic frames are stronger.

In the real world, of course, individuals rarely encounter just one frame.
Thus, scholars increasingly incorporate competitive framing into their
experimental studies, exposing participants to two competing frames at
once. Paul Sniderman and Sean Theriault show that competing frames
can effectively cancel one another out, leaving respondents to rely on
their preexisting values to make decisions.

While this cancelling out of competing frames may be true for equal
frames, frame strength must also be considered. Dennis Chong and
James Druckman consider the strength of frames in three ways:
availability, accessibility, and applicability. The frame must be available,
meaning an individual must connect the frame to an issue for the frame
to influence the person. A frame must be accessible to be strong—it must
come to mind when a person is considering an issue. A frame must finally
be applicable, meaning a person must view the frame or consideration as
relevant to the issue at hand. Competing frames do not always cancel
one another out, but rather stronger frames dominate weaker frames,
even when individuals are exposed to weak frames repeatedly.

Research into the origins and outcomes of framing is ongoing, and there
is considerable potential to extend this work with additional experimental
studies as well as other methods. Rose McDermott suggests novel
measures to investigate the origins of framing effects. In addition, the
durability of framing requires critical interrogation. There are still lingering
questions regarding the influence of repeated competing frames in
observational settings. Are framing effects simply artifacts of
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experiments? Do framing effects occur and impact voters outside the
lab? The boundary effects of framing merit further consideration, given
the known influence of frames on public opinion.

See alsoCognitive Dissonance (/reference/the-sage-encyclopedia-of-
political-behavior/i2309.xml); Emotions and Political Decision Making
(/reference/the-sage-encyclopedia-of-political-behavior/i3916.xml);
Heuristics (/reference/the-sage-encyclopedia-of-political-
behavior/i5292.xml); Implicit Association Test (/reference/the-sage-
encyclopedia-of-political-behavior/i5662.xml); Name Order
(/reference/the-sage-encyclopedia-of-political-behavior/i7144.xml);
Prospect Theory (/reference/the-sage-encyclopedia-of-political-
behavior/i9093.xml); Sleeper Effect (/reference/the-sage-encyclopedia-of-
political-behavior/i10077.xml)

Elizabeth SchmittSamara Klar
http://dx.doi.org/10.4135/9781483391144.n140
(//dx.doi.org/10.4135/9781483391144.n140)
10.4135/9781483391144.n140
Further Readings
Aarøe, L. (2011). Investigating frame strength: The case of episodic and

thematic frames. Political Communication, 28, 207–226.

Chong, D., & Druckman, J. N. (2007). Framing public opinion in
competitive democracies. American Political Science Review, 101,
637–655.

Entman, R. M. (1993). Framing: Towards clarification of a fractured
paradigm. In D. McQuail (Ed.), McQuail’s reader in mass communication
theory (pp. 390–397). Thousand Oaks, CA: SAGE Publications.

McDermott, R. (2004). Prospect theory in political science: Gains and
losses from the first decade. Political Psychology, 25, 289–312.

Nelson, T. E., Clawson, R. A., & Oxley, Z. M. (1997). Media framing of a
civil liberties conflict and its effect on tolerance. American Political Science
Review, 91, 567–583.

Sniderman, P. M., & Theriault, S. M. (2004). The structure of political
argument and the logic of issue framing. In W. E. Saris & P. M. Sniderman
(Eds.), Studies in public opinion: Gauging attitudes, nonattitudes,
measurement error, and change (pp. 133–165). Princeton, NJ: Princeton
University Press.

Tversky, A., & Kahneman, D. (1981). The framing of decisions and the
psychology of choice. Science, 211, 453–458.

SAGE Journals

(http://online.sagepub.com/)

SAGE Research

(http://srmo.sagepub.com/)

SAGE Stats

(http://data.sagepub.com/sagestats/)

CQ Press Library

(http://library.cqpress.com/index.php)

http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i2309.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i3916.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i5292.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i5662.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i7144.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i9093.xml
http://sk.sagepub.com/reference/the-sage-encyclopedia-of-political-behavior/i10077.xml
http://dx.doi.org/10.4135/9781483391144.n140
http://online.sagepub.com/
http://srmo.sagepub.com/
http://data.sagepub.com/sagestats/
http://library.cqpress.com/index.php


Methods

About SAGE Knowledge
(http://sk.sagepub.com/about-sage-
knowledge)

About SAGE Video
(http://sk.sagepub.com/about-sage-
video)

About SAGE Business Cases
(http://sk.sagepub.com/about-business-
cases)

What's New
(http://sk.sagepub.com/new)

Privacy Policy
(https://us.sagepub.com/en-
us/nam/privacy-policy)

Terms of Use
(http://sk.sagepub.com/terms-of-use)

Help (http://sk.sagepub.com/help)

Resources:

Librarian Resources
(http://sk.sagepub.com/librarian-
resources)

Accessibility
(http://sk.sagepub.com/accessibility)

SAGE Knowledge Feedback
(https://sagepub.checkboxonline.com/SKFeedback.aspx)

SAGE Video Feedback
(https://sagepub.checkboxonline.com/svfeedback.aspx)

Create a SAGE Knowledge Profile
(http://sk.sagepub.com/profile)

Connect with SAGE
(https://uk.sagepub.com/en-
gb/eur/socialmedia)

Contact Us
(http://sk.sagepub.com/ContactUs)

Trial Login
(http://sk.sagepub.com/login)

Log Out (/institution/logout)

Copyright © 2017 by SAGE Publications

http://online.sagepub.com/
http://srmo.sagepub.com/
http://data.sagepub.com/sagestats/
http://library.cqpress.com/index.php
http://sk.sagepub.com/about-sage-knowledge
http://sk.sagepub.com/about-sage-video
http://sk.sagepub.com/about-business-cases
http://sk.sagepub.com/new
https://us.sagepub.com/en-us/nam/privacy-policy
http://sk.sagepub.com/terms-of-use
http://sk.sagepub.com/help
http://sk.sagepub.com/librarian-resources
http://sk.sagepub.com/accessibility
https://sagepub.checkboxonline.com/SKFeedback.aspx
https://sagepub.checkboxonline.com/svfeedback.aspx
http://sk.sagepub.com/profile
https://uk.sagepub.com/en-gb/eur/socialmedia
http://sk.sagepub.com/ContactUs
http://sk.sagepub.com/login
http://sk.sagepub.com/institution/logout

